
Who we are

Universal Destinations & Experiences  
is part of Comcast Corporation, a global 
media and technology company that also 
includes NBCUniversal and Sky in the UK. 

Universal offers guests around the world  
the most innovative, immersive and popular 
entertainment experiences across Universal-
branded theme parks and resorts around  
the world. 

Universal United Kingdom Resort will build 
on the company’s global growth momentum. 
Following the 2025 opening of Universal Epic 
Universe in Orlando, the company is now 
launching its first-ever destination designed 
for young children, Universal Kids Resort in 
Frisco, Texas, while continuing to innovate 
with new attractions such as Fast & Furious: 
Hollywood Drift, Universal Studios 
Hollywood’s first high-speed outdoor  
roller coaster.

UNIVERSAL UNITED KINGDOM RESORT
THE FIRST UNIVERSAL THEME PARK AND RESORT IN THE UK AND EUROPE

Universal United Kingdom Resort will deliver significant benefits for the UK  
and local communities 

What we’ve done so far

December 2023

Confirmed 
purchase of a 
nearly 500-acre 
parcel of land in 
Bedford, exploring 
a potential new 
theme park and 
resort experience 
at this site.

2024

Feasibility 
and due 
diligence 
work, 
including 
discussions 
with local 
and national 
stakeholders.

Spring 2024

Public engagement to share our 
proposal with local communities.

•	 Nearly 1,500 people  
attended in-person events.

•	 Nearly 100 local  
organisations engaged.

•	 6,000+ survey responses 
received, with over 92% 
expressing support for  
the project.

April 2025

Comcast 
NBCUniversal 
announces 
intent to build 
first Universal 
branded theme 
park and resort in 
Europe, located 
in Bedford in the 
United Kingdom.

December 2025

The Ministry 
of Housing, 
Communities and 
Local Government 
(MHCLG) approves 
our request for 
planning permission 
to be granted by 
way of making a 
Special Development 
Order (SDO).

June 2026

Universal United 
Kingdom Resort 
officially named, 
destination 
development 
begins. 

c.£50bn
of direct 
and indirect 
economic 
benefit for 
the UK

One of the largest ever investments 
in the UK tourism sector, to 
which Comcast NBCUniversal has 
committed to invest over £5bn 
during the expected 5 years of 
construction, as well as an additional 
£1bn in capital investment over 
the first 10 years of operation

Approx. 

80%  
of employees  
to come from 
Bedfordshire  
and the 
surrounding  
areas

Bolstering the 
UK’s creative 
industries and 
expanding workforce 
opportunities that lay 
the foundation for 
Bedford to become 
an innovation hub

Amongst the highest-
attended attractions 
in Europe – expected 
to attract millions of 
visitors each year, 
including more than 
a million coming 
from overseas

Play an active 
role in our 
communities 
with a proven 
track record 
of local 
partnerships

20,000
jobs projected 
during 
construction 
with 5,000+ 
on site at the 
peak

8,000
new jobs 
generated 
once 
operational 
in 2031

100+ 
people in the 
UK have been 
employed to work 
on the project, with 
Universal receiving 
expressions of 
employment 
interest from over 
33,000 individuals


